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SEASON 1 1965 - 1966 
-~ 

EPISODE# EPISODE TITLE AIRDATE 

Disc 1 1 Mr. Big [Pilot Episode] with Audio Commentary by I Sept. 18, 1965 
• Show Co-Creator Mel Brooks 

• Show Co-Creator Buck Henry 
I 

2 Diplomat's Daughter I Sept. 25, 1965 
3 School Days Oct. 02, 1965 

4 Our Man in Toyland Oct. 09, 1965 

5 Now You See Him, Now You Don't Oct. 16, 1965 Disc4 24 Stakeout on Blue Mist Mountain March05, 

6 Washington 4, Indians 3 Oct. 23, 1965 I 25 The Amazing Harry Boo March 12, 
I 

I March 19, 7 KAOS in Control Oct. 30, 1965 26 Hubert's Unfinished Symphony 

8 The Day Smart Turned Chicken Nov. 06, 1965 27 Ship of Spies, Part I April 02, 1966 
IJ 

28 Ship of Spies, Part D April 09, 1966 

Disc 21 9 1 Satan Place Nov. 13, 1965 f' 29 Shipment to Beirut I April23, 1966 

10 Our Man in Leotards Nov. 20, 1965 30 The Last One in Is a Rotten Spy May07, 1966 

11 Too Many Chiefs Nov. 27, 1965 

12 My Nephew the Spy Dec. 04, 1965 •'Disc 5 Bonus Features: 
--

13 Aboard the Orient Express Dec. 11, 1965 I Buck Henry Interview 

14 Weekend Vampire 
; 

II Featurette- "The Secret History of Get Smart." Dec. 18, 1965 

15 Survival of the Fattest Dec. 25, 1965 i m TV Appearances and Spots 

16 

1 

Double Atenl Jan.08, 1966 A. The Bill Dana Show, 1964 

B. The Andy Williams Show, 1965 

17 Kisses for KAOS with Audio Commentary by Jan. 15, 1966 c. Top Brass Hair CUe Commercial, 1964 

Barbara Feldon (Agent 99) D. NBC Fall Season Preview, 1965 . 
18 The Dead Spy Scrawls Jan.22, 1966 E. Get Smart " Show Promo - #1, 1965 

19 Back to the Old Drawing Board Jan. 29, 1966 F. Get Smart." Show Promo - #2, 1965 

20 All in the Mind Feb. 05, 1966 IV Bloopers 

21 Dear Diary Feb. 12, 1966 . v Get Smart~ Reunion Seminar, 2003 

22 
~ 

Interactive Bonus Feature I Smart, the Assassin Feb. 19, 1966 ~: . 
VI 

23 I'm Only Human Feb. 26, 1966 I' . "The Chiers Office" 
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L ooking back with the clarity of hindsight, the success of Get Smart •. seems never 
to have been in doubt. Indeed, from the safe distance of some 40 years, one is 
tempted to think of the show's first season as classic television in waiting, an icon 

even before it debuted in 1965. 

But back then, a prime-time television comedy that found a way to laugh at the grim 
reality of the Cold War - a spy show that dared spoof that model of clandestine 
modernity, James Bond - would have been considered a somewhat less than sure 
candidate for popular success. 

Even the inclusion of Mel Brooks and Buck Henry as the show's co-creators would have 
raised the pulse rates of few television executives at the time. Brooks, then an ex-writer 
for Sid Caesar's Your Show of Shows, had not yet penned The Producers when he was 
approached with the concept for Get Smart by Daniel Melnick, former head of 
programming at ABC. Melnick suggested he work with Buck Henry, a talented, but 
relatively unknown newcomer to television. 

Despite ABC's initial interest in the project, the pilot script failed to convince the network 
to proceed with the show. Once ABC backed out, Melnick and his partners in Talent 
Associates, David Susskind and Leonard Stern, bought back the rights to the show and 
took it to network competitor NBC. 

For the show's lead, NBC executive Grant Tinker recommended a stand-up 
comedian the network had under contract, Don Adams. A television 

variety show veteran with a knack for character voices, 
Adams had the physical agility and acerbic wit required for 

the role of Maxwell Smart. And, as it happened, Adams 
had long before developed a house detective 

character named Byron Glick, whose over-the-top persona would share much in commor 
• with the daring, but often daunted, Max. 

In casting for Smart's female counterpart, the team was in search of an actress with thf 
beauty, intelligence and charisma to hold her own in a man's world. In the far-less 
liberated world of 1960s America, it was a part few actresses had been asked to play. 

"I've always been surprised when young women come up to me and say that m3 
character was a positive role model for them," said Barbara Feldon in an interview tape< 
for the Get Smart DVDs, "the role seemed quite traditional to me at the time." It wa: 
Feldon's unique on-camera personality as Agent 99 that allowed her to create < 

character that was, then, quite unusual - a woman completely fulfilled by her career an< 
still able to unconditionally adore the object of her affection, Maxwell Smart. 

Once the cameras rolled, Adams and Feldon discovered a natural rapport. "We had barel3 
met the first day, we'd said hello, and that was it ," recalls Feldon, "We stood on our mark: 
and did our first scenes and it just came together ... that's the way it WOJ.lld be from thai 
moment on." 

The only episode shot in black and white, the completed pilot episode won enthusiasti< 
praise from both the network and critics, and won an impressive 23.7 Nielsen sharf 
when it premiered on September 18, 1965. The show found itself among the top 10 ir 
its first week and continued to build an audience that was both loyal and substantia 
throughout its first season. 



GE'l' SMAB'l' . SEASON 1 
DVD Executive Producer: Paul Brownstein 

DVD Series Producers: Jeffrey Peisch, Angela Cella 
DVD Producer: Sue Kesler 

DVD Line Producer: Meghan Ryan 
Special Features Producers: Alex Tracker, Emily Simon 

DVD Co-Producer: Debra Slavin 
DVD Associate Producer: Dorothy Adams-Ferrante 
Executive in Charge of Production: Dan Mar kim 

Rights and Clearances: Susan Brownstein 
Research: Carl Birkmeyer, Jefry Abraham, Ron Simon, Joey Green 

Production Coordinators: Aaron Brownstein, Eddie Ackerman, Sandy House 
On Line Editor: Bob Bernstein 

Featurette Editors: Phil Jiminez, James Spach 
Featurette Assistant Editor: Jaron Widman 

Graphics: Cyrani Ackerman 
Post Production Coordinator: Matt Morgan 

Post Production Associate: Sheri Lamoreaux 
DVD Concept and Design: 30sixty advertising+design 

Our gratitude to BARBARA FELDON for her inspiration and participation in our DVD. 
Extra Special Thanks to: 

Mel Brooks Buck Henry Hugh M. Hefner Bernie Kopel! 

Stacey Adams 
Robert Ballo 
Nancy Barr 
Nora Bates 
Jim Beaver 

Katrina Babel! 
Suzanne Bunzel 

Sofia Chang 
Nick Ciallelo 
Dixie Dunbar 

Eric McCormack Leonard Stern Andy Williams 

Randy Elkins 
Scott Fahey 

Jim Friedman 
Heather Geikie 
C. Allen Giles 

Gloria Goldstein 
Lawnie Grant 
Lisa Gussack 

Karen Herman 
Scott Hulse 

Special Thanks to: 
Larry Kartigainer 

Dave Ketchum 
Meredith Ketchum 

Kay Kim 
Sandra Kim 

Cindy Leggett 
Fred MacDonald 
Michael Mitchell 
Joy Newhouse 
Gary Newman 

Burt Nodella 
Mace Nuefeld 
Maria Pagano 

LeeAnn Platner 
John V. Poole 

Peter Reinecker 
Jim Rose 

Michael Rosen 
Dan Simonetti 
Alan Spencer 

Laura Stern 
Stan Taffe! 

Rochelle Udell 
Jim Vescera 

Bobby Williams 
Susan Winslow 
Lee Wolfberg 

And 
Henry McGee 

Featurettes, interviews and Interactive bonus matenal produced at Phase Three Productions. Los Angeles. California. 
Pos t Producllon at CBS Television City, Hollywood, California 

For Giant Interactive: DVD Production, Authoring and Design 
Executive DVD Producer: Meri Hassouni 

Art Direction and Animation: John Brisnehan 
Animation and Menu Design: Ryan Peru 

Compression: Rachel Meiman 
Authoring: Chris Flaherty 

Bonus Features and Commentary ©2006 Home Box Off>ce. Inc. All nghts reserved. Get Smart 1s a service marl< of Home Box Off1ce. Inc. 

GBT SMART~ SEASON 1 
Liner Notes: RORY MACH 

Emmy' Clips courtesy of The Academy of Television Arts & Sc1ences 
Highlights of Cast and Crew O&A courtesy of The Museum of Television & Radio 

The Bill Dana Show ©1964 Amigo Productions courtesy of Bill Dana Enterprises and Cor~nth F1lms. 1'/WW.billdanaontv.com 
1965 NBC Fall Prev1ew and GET SMART.. promos courtesy of NBC Studi.os Inc. and the UCLA Film and Telev1sion Archive. 

The Andy Williams Show courtesy of Barnaby Productions Inc. Top Brass commerCial courtesy of Revlon Consumer Products 
Cover 1mage courtesy The Everett Collection 

lntenor and booklet images courtesy NBC/Globe Photos. Inc. and The Everett Collection. 

THIS DVD SET IS DEDICATED WITH LOVE TO DON ADAMS 




